
Social Media Risks and How To Manage Them 
With many advisers looking to implement a social media strategy for their business in 2013, one marketing expert has 
issued a warning about the importance of managing risks through an effective social media policy. 

Claudio Pannunzio, President and Founder of the US-based i-Impact Group, said that while social media activities 
can be very rewarding, advisers need to be aware of the risks to their business. Some of the common risks faced by 
practices utilising social media include: 

• Negative commentary from third parties 

• Inappropriate messages posted by internal staff 

• Privacy and copyright breaches 

• Failure to adhere to regulatory and compliance requirements 

“In a very short period, social media has moved from ‘nice to have’ to a necessary component of a financial adviser’s 
marketing and communication strategy as the medium offers opportunities to engage in conversations with clients, 
potential customers and communities with shared interests,” Mr Pannunzio said. 

“A clearly defined social media policy that articulates the company’s guidelines, expectations, standards (including 
behaviour) will address potential issues by providing the parameters that will safeguard the business and its 
employees,” he added. 

According to Mr Pannunzio, a good social media policy: 

• Clearly defines why the practice is engaging in social media 

• Contains a list of social media platforms the practice will utilise, and how they will be used 

• Contains a list of users authorised to contribute to the sites 

• Determines who is responsible for creating and selecting social media content and establishes posting 
guidelines and schedules 

• Defines the type of content that can and cannot be divulged via social media 

• Establishes a code of employee conduct that will ensure communication is transparent, ethical, accurate 
and compliant 

• Manages communication risks by establishing best practice guidelines for each social media platform, 
including subjects that should never be posted (eg: libellous information, obscene imagery) 

• Establishes protocols for managing negative posts or comments from third parties 
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